


The Rules Have Changed 
On How To Place On 

1st Page Google

IF YOU ARE ONLY GETTING 
YOUR WEBSITE ON GOOGLE ... 

YOU ARE MISSING 80%



THERE ARE 7 WAYS TO 
DOMINATE YOUR 

NICHE MARKET 
WITH SEO 

MULTIMEDIA
ONLINE 

MARKETING 



1. Google map in local business listing, Google Places to 
place on 1st page Google

2. SEO for your website to place on 1st page Google
3. SEO for Videos from You Tube to place on 1st page 

Google
4. SEO for Social Media to place on 1st page Google
5. SEO for Blogs to place on 1st page Google
6. SEO for Images to place on 1st page Google
7. SEO for News Items to place on 1st page Google



MOST COMPANIES ARE
NOT FULLY SEO 

DEVELOPED 
SO THEY ARE LETTING 

80% OF THEIR 
POTENTIAL CLIENTS 

SLIP AWAY



Reverse 
Engineering of the 

Entire Internet 
Process



 There are two
distinct audiences for
your online presence;
the first is the
gatekeeper,

 the spider bots of
Google.

 All the content must
be written in a way
that it conforms to
the algorithms used
by Google to place
well on Google
pages, which is 95%
of the market online.



 The first process 
is to reverse 
search all the 
pertinent 
keywords and 
keyword phrases 
that a prospect 
would use to put 
out a search 
query. 



 Once you have come up with 
your keyword phrases, they to 
be integrated into your 
content in all the various 
forms of Internet marketing 
and search engine 
optimization



 This includes 
defining keyword 
phrases for your 
title page, defining 
keyword phrases 
for your Meta tag 
description, 
defining keyword 
phrases for your 
Meta tags. All this 
is invisible to the 
page reader is 
solely for the 
spider bots of 
Google.





On the visible part of your web 
page that your readers will 
read:

H1 title 
H2 title
 H3 title



 Title paragraph wording must 
be congruent with your 
keyword phrase search engine 
optimization.

 All photos must have alternate 
text on them to include your 
keyword phrasing

 All links to and from your 
page, must be done in 
compliance with the keyword 
phrasing techniques





 This Reverse 
Engineering of the 
Internet Process is 
one of the primary 
components of new 
SEO or search 
engine 
optimization.



 An analogy of this would 
be like building the engine 
and chassis of a race car.  
You build the chassis and 
engine first and then you 
design a body paint and 
decaling.  You build 
something to win the race 
thing you put the 
advertising on top of  it.



 The first 
place to be 
listed online 
is Listing 
Your 
Business 
with Google 
Business 
Center





 This involves creating a comprehensive listing 
of your business, using your search engine 
technologies to bring maximum result.  

 This will include Geo Targeting as well as 
keyword phrases.





 The Google Map listing is one of the 
highest page ranking listings with 
Google.  This is a vital part to every 
business.  

 Google uses this latest Technology to 
read when you call 1-800-GOOG-
411.   It searches the listings on the 
first page of Google.  The top eight 
results will be given as a free referral 
by Google





 Included in the listing can be videos of your 
business,  20 high-quality photographs plus 
a complete description and then at the 
methods of payment that you except and 
your hours of business.



 The age of the phonebook 
is going away the 8-track.  
Most people look online 
and up to 95% of people 
choose Google.  

 To quickly look up 
whenever this selection 
for your phone number is 
on the front page of 
Google. It is vital to the 
listed her



 The second 
Google tool 

kit 
implemented 

is Google 
Analytics.



Google Analytics 
provides you with 
valuable feedback 

information as to who is 
searching and finding 

your web site



 Included in your 
keyword phrasing  
must be Geo targeting, 
which is an intricate 
system of setting up 
the parameters on the 
Google search 
according to Geo 
graphic location and 
areas of service



 Included in the dashboard is site usage 
of the visits of page views, and how 
many unique visitors that were where 
the traffic sources came from, who 
referred the sites to you, and which 
content overview over the main pages 
that were viewed online

 There’s also a map overlays showing 
every city, town and country as a 
source of the inquiry



 It listing on the visits 
the absolute amount 
the amount of absolute 
unique visitors which 
are each one only 
visited once.  The total 
number of page views 
in the time they spent 
on the site.  And how 
many of these were 
new visits



 It shows if they use 
cable, DSL or what other 
methods, and up to use 
Internet Explorer, 
Firefox, Safari, chrome 
or Opera

 There is a map overlay 
that shows you precisely 
where your visitors are 
coming from, right 
down to the city



 It will give your 
ratio of who are 
new visitors and 
who are returning 
visitors

 It will also show 
you what language 
the visitors used to 
reach you

 It will sure you 
visitor loyalty is 
rated from one 
time up to 100 
times



 They will tell you 
how recent the 
visitors were there, 
how long they 
stayed on your site 
and how in-depth 
of a search by the 
number of the 
pages they viewed



 It will also show you which visitors were using 
Windows, which were using Macintosh and 
which ones found your site on the I-Phone



 You’ll discover what keywords were used to 
get your visits. This is a vital resource in 
determining how well your keyword phrases 
are working



 This shows a picture of your 
web site and how many 
people clicked on which 
features on the page. This 
gives the relevancy of what is 
worthwhile and worth 
keeping and worthwhile 
expanding on your web page.



 The entrance 
sources will 
show you 
where your 
visitors are 
coming from, 
in reference 
to site 
referrals such 
as Linked In 
and Craig’s 
list YouTube



 Internet Lead 
Capture Program



 Drip Marketing 
Campaign



 Video 
Demonstration 
Blog



 Development Of A 
Web Site



 Development Of 
Landing Pages On 
Another Web Site, 
dobacken.com



 Development Of 
Landing Pages On 
Oval Living.Com



 Google Business Center

 Google Analytics

 Google Translation



 Development Of Landing Pages On Oval 
Living.Com

 Web Page Linking To All Web Sites With 
Blogging System



 Perform a comparative 
market analysis of your 
competitor’s web sites. 

 By analyzing what your 
competitors are using.  
You can achieve a better 
place in the Google 
rankings.  

 You just need to be 
better than your 
competitors to be ranked 
higher.



 For each page of 
your web site,

 all of these 
functions must be 
done, is each web 
page is considered 

a landing page, 

 so all SEO functions 
must be done for 

each page



 If you have a web site now,

 a web site audit needs to be done.  



 These are the 
functions of a 
total web site 
audit. 

 The function 
that is required 
will be 
performed





 1. Affiliate Marketing
2. Amazon Marketplace Selling
3. Banner Exchanges



 4. Basic Link Trading
5. Classified Ad Strategies
6. Comparison Shopping Portals



 7. Competitive Analysis Using Alexa
8. Components Of A Successful Online Business
9. Content Driven Marketing



 10. Coupon Portals
11. Credit Card Merchant Accounts
12. Demographic Research Using MSN Ad 

Centers



 12. Demographic Research Using MSN Ad 
Centers

13. Designing Your Web Site For 
Maximum Effectiveness

14. Determining The Testing Process For 
Your Web Site





15. Determining Your Conversion Rate
16. Determining Your Site Strategy
17. Determining Your Target Audience



18. Electronic Publishing Methods
19. Establish And In Promoting An 

Affiliate Marketing Campaign
20. Free Classified Ads On The Web



 21. Free Vertical Portals
22. Gain A Hundred Visitors To Your Web 

Site On A Daily Basis
23. Geographic Targeting



 24. Google Ad Words
25. Google Site Maps
26. Grating Banners



 27. How To Improve Customer Flow To 
Your Web Site

28. Improving Your Conversion Rate
29. Increasing Your Average Order Size



 30. Initial Paper Click Marketing Campaign
31. Internet Malls
32. Keyword Research For Pay Per Click 

Search Engines



 33. Keyword Research For Relevancy 
Search Engines

34. Leverage Marketing
35. Link Popularity And Page Ranking



 36. Link Trading
37. Maintaining The Freshness Factor Of 

Your Web Site
38. Meta Tags



 39. Microsoft 
Objective Marketing



40. Necessary Pages 
That Need To Be In 
Your Web Site



41. Newsletter Ad 
Trading



 42. Newsletter Campaigns
43. Paid Inclusion Vertical Portals
44. Pay Pal Systems And Other Payment 

Systems



 45. Permission Based Marketing
46. Relevancy Search Engine 

Optimization
47. Researching The Web



 48. Reverse Search Tools
49. Social Bookmarking
50. Social Media Strategies Such As Face Book



 51. Stealth Linking
52. Submitting To Live Directories
53. Submitting To Online Yellow Pages
54. Submitting To Relevancy Search Engines



 55. The Alexa Internet Strategy Program
56. The Media Press Release Campaign
57. Third-Party Resources



 58. Utilization Of Google Ad Words
59. Utilizing Yahoo Stores
60. Viral Marketing



 64. Archive.Org
65. Color Blindness Test, No Blue Cones
66. Color Blindness Test, No Green 

Cones



 67. Color Blindness Test, No Red Cones
68. CSS Validation
69. Google Cache



 70. Google Web Rank
71. HTML Validation
72. HTTP. Headers



 73. Keyword Density Clouds
74. Keyword Suggestion Analysis
75. Link Popularity



 76. Links Validation
77. Load Time
78. MSN Cache



 79. Readability Test Or Accessibility
80. Robots.Txt Validation
81. RSS Validation



 82. Speed
83. Spelling Validation
84. Spider Simulator



 88. Condense your content and layout 
your website so your most  important 
information is viewed first. 



89. Analyze your web site code, find out 
what keywords potential customers are 
searching for, analyze your website traffic, 
and make sure you are listed in the right 
search engines.



90. Analyze clicks and click throughs. 



91. How people arrive at your website, how they 
navigate through your site and how the user interacts 
with your online buying process. 

92. Learn more about your customer through the 
use of web analytics and server logs.

93. Google analytics installed on the web site



 94. Research of Competitors Keywords
95. Research of Competitors Web Writing
96. Analysis of Competitor Strategies



 97. Analysis of Keywords Using Reverse 
Search Tool

98. Optimization of Maximum Result 
Keywords

99. Optimization of Keyword Phrases, 
According to Target Market Selection



 Analysis of Pay per Click Campaign Click 
(PPC) these are the sponsored links on the 
pages of Google. 

 The way they work as each click is charged 
to your account. 

 There is far greater profit if you develop, 
what is called organic traffic, which is done 
through search engine optimization.



 It’s a fundamental shift in the way we 
communicate!



 By 2010 Generation Y will outnumber baby 
boomers.
96% of them have joined a social network.
Social Media has overtaken porn as the 
Number One activity on the Web.





Radio: 38 years 
TV: 13 years
Internet: 4 years





If Facebook were a country it would be the 
world’s 4th largest.





80% of companies are 
using LinkedIn as their 
primary tool to find 
employees.



80% of Twitter usage is on 
mobile devices. 

 People update anywhere, 
anytime. 
Imagine what that means 
for bad customer 
experiences…



Generation Y and Z 
consider e-mail passé. 



 25% of search results for the World’s Top 20 largest 
brands are inks to user-generated content.

 34% of bloggers post opinions about products and 
brands.

 75% of consumers trust peer recommendations. 
 Only 14% trust advertisements.



 Do you like what 
they are saying 
about your brand?

 24 of the 25 
Largest Newspapers 
are experiencing 
record declines in 
circulation.



 We no longer search for the news; the news 
finds us…
In the near future we will no longer search for 
products and services…they will find us via 
Social Media…



 Outbound marketing is the traditional 
marketing approach, where the company 
context to customers in various means.



 Development of 
business identity 
package which includes 
business card 
letterhead and 
envelopes.

 Included with this 
would be faxed 
brochures and tri-fold 
brochures produced in 
full color on laser 
printer



 Research and 
development of 
possible seminars 
and trade shows 
that would be 
beneficial to your 
firm

 Preparation for 
these trade shows, 
including design, 
implementation 
and attendance.



 It is not necessary 
to have a booth at 
a trade show to get 
benefit from the 
trade show



 Lead capture from a trade 
show in the form of visiting 
every booth and collecting 
everyone’s business card 
and entering them into a 
executive card scan 
database.

 This gives you a very 
viable database including 
their name over phone 
numbers and extensions 
and her e-mail address.



 Contact based telemarketing will be 
performed with the database built up. 

 Putting clients on a regular contact schedule 
ensures top-of-the-line marketing with 
them.  



 CRM is a process of Customer Relationship
Management. I use maximizer and have used it for
over 20 years. With this process, you can schedule
all the sales process factors to be set up in a
proper database management format, such as
sending those client letters, mail merging and
keeping a detailed record of all transactions.



 Included in this 
system is a 
management 
profile that can 
instantly tell the 
status of any 
account and all 
accounts as far 
as telephone 
calls logged 
telephone call 
results and 
graphs showing 
the stage of the 
sales cycle.



 Print publishing can be done in various 
forms.  In short run brochures mail merged 
brochures and letters, merged with your 
contact database.



 They will also be placed on the e-mail group 
marketing campaign so that they regularly 
get a monthly newsletter from us.




